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In the background of rapid development of high-speed railway, aviation, urban 
rail transit and other kinds of passenger transport mode, land passenger transportation 
industry of our country faces a new round of industry adjustment and new 
development. In the history of opportunity, the research of industry function 
optimization and industrial transformation and upgrading in order to achieve 
prosperity and development of land-based passenger transport industry has great 
practical significance. 
This paper makes comprehensive analysis of the cluster value chain theory and 
the theory of industrial upgrading. Then, based on the extension perspective of the 
cluster value chain, the paper analyzes the present situation of land passenger 
transport industry, and makes research of upgrade dynamic mechanism and upgrade 
path of China's land passenger transport industry. What’s more, the paper attempts to 
establish upgrade theory model from the depth to the range of land passenger 
transportation industry in China. In other word, under the mechanism function of the 
core power, internal motivation and external motivation, the land passenger 
transportation enterprises achieves three gradient development, which include 
enhancing optimization function of land passenger transport, making cluster platform 
of land passenger transportation industry, and integrating cluster value chain of land 
passenger transportation industry. The industry of land passenger transportation 
achieves inter-industry and within-industry upgrading in transverse and longitudinal 
depth. Moreover, based on the upgrade theory model and the reality of Fujian Motor 
Transport Co. LTD., the paper analyses its existing development problems, attempts to 
combine theory research and enterprise management practice, and concludes 
upgrading paths of Fujian transport industry. 
One of innovation points of the paper is to apply the theories of cluster value 
chain and industrial upgrading to upgrading guidance of the industry of land 
passenger transportation in China. The other is to establish industry upgrade model of 













The research conclusions have the realistic reference and inspiration value of the 
development of land passenger transportation industry in our country represented by 
Fujian Motor Transport Co. LTD.. 
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第一章  绪论 
 1
第一章  绪论 
第一节  研究背景 
    根据我国国民经济和社会发展第十二个五年(2011—2015 年)规划纲要，“‘十






































第二节  研究对象 
陆上客运产业是人类生产和生活的派生需求。作为陆上客运产业之一的道路
客运：2009 年我国道路客运量 277.91 亿人次，在综合运输体系中占了 93.37%；
客运周转量 13,511 亿人公里，在综合运输体系中占了 54.31%，从客运量和周转
量来看，道路客运仍是我国目前主要的客运方式；2009 年福建省公路完成（营
















运产业升级路径分析，并提出发展建议。     
第三节  研究目的与意义 


































    三、案例分析法。案例分析法又称个案研究法。本文选取了闽运，对其发展
现状和存在问题进行分析，对闽运的产业升级路径，运用集群价值链理论和产业
升级理论，通过运用陆上客运产业升级理论模型进行实证分析与研究，针对闽运
今后的经营模式和产业升级之路，提出闽运产业升级路径及发展建议。     
第五节  研究内容 
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